
Data retrieval 
takes too long.

68% of business intelligence 
requests take weeks or longer, 
with 82% of time spent on 
identifying and retrieving data—
leaving only 18% for analysis.1

This problem a�ects the entire 
insurance industry: 80% of insurers 
believe their business needs to 
innovate more—but over 99% say 
they have di�culties turning 
their data into innovation.4

W H A T ’ S  Y O U R

C O S T I N G  Y O U ?

Data is bigger & more 
important than ever.

But having data…
isn’t the same as using it.

of today’s data is used for 
business activities.

Only

90%
of today’s digital data 

was created 
in the last 2 years.

By 2020
as many bits will be stored 

digitally as there are stars in 
the universe (44 zettabytes).3

DOUBLING
The digital universe is

in size every 12 months.

is dark: collected and stored, 
but not analyzed or used.

Companies are sinking 
under the weight of 

their own data. 

Insurance organizations are 
more likely than other 

industries to collect data 
from multiple sources.

But insurers are the least 
likely industry to believe 

their data analytics works to 
get data to the people who 

need it most.

Insurers are also less likely 
to say their organization 

allows data access across all 
departments equally.7

On average, organizations are only analyzing 
37% of structured data, 

22% of semistructured data and 
22% of unstructured data.2

What makes it hard to analyze data?2

83% of executives believe that fully leveraging customer 
data into analytical insights would lead to at least a 

5% increase in annual revenue.7

2.5 quintill ion bytes of 
data are created every day.6 
That’s 49,000,000 Wikipedias!

M O R E  D A T A
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By 2020, 93% of 
data collected will 

be dark.
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With Captricity, turn Dark Data 
into

Revenue-Generating 
Insights

Start with the data 
you already collect:
Death certificates, enrollment 
forms, legacy underwriting 
decisions, beneficiary forms.

Digitize and 
normalize
Use Captricity's trusted 
platform to improve your 
data quality.

Deliver
With Captricity's RPA partner 
Blue Prism, route high-quality 
data automatically to back-end 
and legacy systems.

Analyze
You've got the data you want 
in the places you need it most—
now unlock valuable insights 
about your business and customers.

Visit Captricity.com 

Some of our Amazing Customers

Talk to Captricity today about scheduling 
a demo—and bring your insurance 
company’s dark data into the light.

Data Makes The Di�erence.
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Dark data 
isn’t just 

annoying. 
It’s expensive.

you can't see the value 
you're leaving on the table.

When your

Result:
Faster underwriting, new products, 

better risk analysis, 
improved customer experience.


